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Long term is everything.
360Crossmedia partners with companies like yours to help you solve your problems: growing your business, 
boosting your brand, attracting the best talents and crafting a tangible corporate culture.

We give you access to a large team of highly driven professionals.

Created in 2000, our mission statement is to empower companies of all sizes with prime solutions sold for 
a fraction of the traditional price, with a strong accountability at the heart of all our partnerships.

In this brochure, you will find solutions that will help you craft a solid strategy and reach your goals.  

Contact us for a free analysis or a demo of our technology.

Best regards

�

Carole Hoffmann					     Jerome Bloch
Managing Director						      CEO

shared values

125+K
Emails/  

Newsletter

23+m 
VIEWS
in total

publications

Duke: Business magazine 
in English

24
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15 eurosDUKE

RENÉ BELTJENS 
Alter Domus

A Unicorn Built on Focus and Vision

SANDRINE DE VUYST 
(BANQUE RAIFFEISEN): 

Evolving to Meet Client 
Needs in a Digital and 

Sustainable World

PIERRE GRAMEGNA
(European Stability 

Mechanism): 
A Safety Net for

The Eurozone

LEON GLODEN
 (Minister for Home 

Affairs): 
Léon Gloden and

The Security 
Conundrums

LuxembourgOfficial: 
Our digital publication

LUXEMBOURG OFFICIAL

WHAT ARE YOUR 
PRIORITIES AS A 
MINISTER IN THESE TWO 
MINISTRIES?
Both education and housing are cru-
cial for the future of our country. We 
must prepare young people for their 
future and develop our society and 
economy. We also need housing, 
particularly affordable housing. I 
have been working on diversifying 
the educational programs to adapt 
our school system to the diver-
sity and growth of our population. 
Housing availability has stalled 
because of demographic growth and 
the slow authorization processes. It’s 
a priority not only for the Ministry 
of Housing and Spatial planning but 
for the entire government to build 
more, to build faster. Historically we 

have always had the ability to react, 
to be responsive to problems, and we 
need to regain that ability, especially 
for housing creation.

CAN INTERNATIONAL 
EDUCATION 
ALSO PROMOTE 
LUXEMBOURGISH?
The Luxembourgish language is 
part of our identity. It is important 
for families moving to Luxembourg 
that their children learn our coun-
try’s language. But there is a very 
international, multicultural third of 
the population represented by more 
than a hundred different languages 
or nationalities. We met this chal-
lenge by starting the launch of 
public international schools. In 
these, the teachers are civil serv-

ants or state employees, just like 
in all other schools. To diversify 
our school courses and adapt them 
to the needs of the population, we 
based this on the European school 
system. European schools were 
created to ensure the education 
of children from different back-
grounds, and different mother 
tongues, in a single school and 
educate them together.

WHAT CONDITIONS 
ARE REQUIRED FOR 
THE STRESS IN THE 
HOUSING MARKET TO BE 
ADDRESSED?
Because housing is a priority, it 
requires the support of all minis-
tries. It also demands partnerships 
with municipalities. The ambition 

to build more and much faster 
requires accelerating authorization 
procedures to be more responsive 
to market demand. The idea is to 
bring together all the stakeholders 
to find out why things are blocked 
and how to speed up the processes. 
Those impacted by the lack of 
affordable housing need to be pro-
tected by state intervention. We 
support public developers, munic-
ipalities, volunteer sector agencies, 
and charitable sectors to build and 

manage affordable housing. But we 
should increase the involvement of 
the private sector and private devel-
opers.

Claude Meisch is the minister responsible for two of 
the government’s priorities: Education and Housing and 
Spatial planning. He plans to diversify school programs 
to adapt them to the needs of Luxembourg’s diverse 
population. He also proposes bringing together all the 
involved stakeholders to accelerate the authorization of 
housing to make it more responsive to market demand.

Claude Meisch, Ministry of Education and Housing and Spatial Planning

Luxembourg’s Building 
Blocks for a Better Future

2.6%
expected inflation 2024.

2.0%
GDP growth forcast 2024.

5.6%
unemployment rate May 2024.

$5421bn
of Asset Under Management 2024

All the news that’s fit to browse - June 2024

(source: Statec) (source: Statec) source: ALFI (source: ADEM)

Entrepreneur Art Yukhin, CEO of Artec3D, 
discusses the rapid success of his 3D 
scanner startup and his decision to locate 
in Luxembourg. He explains the wide 
range of sectors in which the scanners 
can be used and how artificial intelligence 
is adding to their functionality, particularly 
in the construction and medical fields.

Can you explain how Artec3D 
began?
Artec3D invented the concept of the hand-
held scanner that builds a digital twin with 
a portable device. In 2009 we were a small 
startup. Even though we were not even a 
software startup, but a hardware startup, 
we achieved profitability in our first year. 
More than 50% of our sales were in Japan, 
Asia, and Europe. As we weren’t tied to 
any investors in Silicon Valley, we decided 
to open our office in Europe. But for start-
ups in particular, the question is where to 
expand in Europe. Luxembourg was a great 
choice because it’s multicultural. Here in 
Luxembourg, you hire one support engi-
neer, and he speaks five languages. Most 

importantly, Luxembourg is positively 
accepted by all neighboring countries and 
in Asia.

Can you describe how 3D 
scanners are used?
We have brought many people to 
Luxembourg. Out of these 200 people, at 
least half are engineers. Artec3D’s skill set 
includes PhDs, AI specialists, mathemati-
cians, and engineers in optics, mechanics, 
and electronics. Using the best machinery 
for the most complicated and superior elec-
tronics Artec3D produces all its electronics 
here in Luxembourg: We do not outsource 
it. The purpose of integrating these skills 
and superior electronics is to meet the chal-
lenge of making 3D scanning easy without 
needing extensive training. For example, 
a junior policeman can use 3D scanning 
to build a digital twin of a crime scene 
quickly before evidence gets contami-
nated. In many industries, digital twins 
are a big part of digital transformation. In 
infrastructure, for example, digital twins 
help in refabrication, custom insulation, 

and more. Artec3D’s scanners are used in 
car manufacturing, aerospace, furniture 
making, the food industry, fashion, and 
other sectors They reduce costs and aid 
digital transformation.

How does artificial intelligence 
add to what your products can 
do?
Applying AI to 3D signals and geometry is 
our expertise. We fuse data from detailed 
and long-range scanners which is a big 
mathematical challenge. In construction, 
our scanners provide sub-millimeter pre-
cision. AI interprets the data to ensure the 
construction matches the design. This helps 
to reduce over-budgeting. In medical fields, 
our scanners help create perfect prostheses 
and assistive devices, significantly improv-
ing people’s lives. For example, in Rwanda, 
volunteers use our scanners to create pros-
theses for children, which fit perfectly and 
improve their quality of life. This process 
is efficient and user-friendly, even in remote 
locations without power generators.

Artyon Yukhin, Artec3D

A Vision of the Future in 3D

“Here in Luxembourg, 
you hire one support 
engineer, and he speaks 
five languages”
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 “It’s a priority not only for the 
Ministry of Housing and Spatial 
planning but for the entire 
government to build more, to 
build faster”

Decision Makers: The 
annual Luxembourg 
business directory

Andy: Business magazine 
in French

12 euros

#38

ADRIEN RINCHEVAL  
(PM-INTERNATIONAL) :
LA CROISSANCE  
PAR LA DIVERSITÉ
JEREMY ALBRECHT (UNIVERSAL 
INVESTMENT GROUP) :
LA FIABILITÉ FACE  
À UN MONDE INCERTAIN
MARC GIORGETTI :
L’AVENIR EN CHANTIER

LUXEMBOURG 
EN TRANSITION

By

What we do
We offer guaranteed distribution

Videos
Get things done in 3 hours or 1 day

training & Consulting
High impact 3-hour modules for all CEOs and employees

HR Suite: onboarding 
accelerator, benefits, etc 

Live showsInterviews in our studio

2

Actionable Consulting3-hour live and remote 
Training

Remote interviews Video series 
& corporate videos

Brochures & Websites: 
produced in 3h or 1 day
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OUR value chain

1

- Photos, Texts
- Videos

- Infographics

2

CONSULTING
& TRAINING

4

CONTENT CREATION
& DISTRIBUTION KPIs &

FOLLOW-UP

63

STRATEGIC 
PLANNING

- Branding
- Staffing & Booking

- Management

5

PRODUCTION
AUDIT OF YOUR 

COMMUNICATION

«25 years of existence allow 
360Crossmedia to cover the full 
value chain.»

4
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MEDIA PLANNER Fill this form to build a solid annual strategy.

YOUR NEEDS YOUR GOALS

YOUR BUDGET____________________________________€
 �Content creation	 _______________€

 �Distribution		 _______________€

 �Consulting		  _______________€

 �Training		  _______________€

 �Event(s)		  _______________€

 �HR		  _______________€

 �Sales		  _______________€

Contact us if you need any assistance: contact@360crossmedia.com

 �COMMUNICATION	  �Internal		  �External

 �Content creation
	 Articles: ________	 Videos: ________   Photos: 	________  Infography: ________    

 �Distribution
	 	Social Networks:  LinkedIn  facebook  X  Instagram  TikTok
	 	 Print:	 _______________________________   				     
	 	 Digital: 	 _______________________________    
	 	Newsletters 
	 	Press releases
	 - Target markets : 	  Luxembourg	  France	  Germany
			    Others: ___________________________________   

 �Consulting

	 Topic 1: ______________________  Topic 2: ______________________  Topic 3:  ____________________

 �Training
	 		Boost your growth with LinkedIn	  Influencer’s academy
	 		Public speaking	  Sales		  Others: ___________________________________________

 �Events
	 	 Attending
	 	 Organising:   Big event   Small event(s)   E-conference   E-AGM

 �HR		   �SALES
	 	Recruitment process optimisation	 	Lead acquisition & Closing 
	  	HR Masterclass			   	Sales Masterclass	  
	  	In House Academy		  	 In House Academy

GOAL #1: 	 ___________________________________________________________

GOAL #2: 	 ___________________________________________________________

GOAL #3: 	 ___________________________________________________________



DIGITAL
START-UP

• Content creation   
   - 1 video in the 360 studio (4, rue de l’Eau)
   - 1 article (text delivered rights free)
   - 1 photoshoot (12 photos delivered rights free)
• Distribution
   - 1 publication on LuxembourgOfficial.com
   - 1 digital link on Andy and Duke
   - 1 digital push (120k+ emails) + 1 Press release
• Networking 
   - 1 ticket for the CEO White Night
   - �1 ticket for the LuxembourgOfficial Top150
• Training
   - �1 training: Boost your growth with LinkedIn or Sales 

Live+Online

ALL INCLUSIVE
SCALE-UP

• A Strategic planning
• �Consulting on various topics (Through a WhatsApp 

group, zoom calls)
• �Follow-up: 2 meetings per year (M+4 & M+8)
• �Content creation   
   - 2 �photoshoots per year
   - 1 video + 1 article per month (Digital native)
   - 6 articles (Based on a questionnaire)
• �Guaranteed distribution
   - �Andy + Duke + LuxembourgOfficial + Decision Makers 

+ 6 Digital pushes + 1 Press release
• �Networking
   - 2 tickets for the CEO White Night
   - 2 tickets for the LuxembourgOfficial Top150
• �Training: 2 trainings per year (Boost your growth with 

LinkedIn, Influencer’s academy, Public speaking, HR 
suite, Sales…)

FUNDAMENTAL
SME

• A Strategic planning
• Content creation   
   - 2 videos in the 360 studio (4, rue de l’Eau)
   - 4 articles (text delivered rights free)
   - 1 photoshoot (12 photos delivered rights free)
• Distribution
   - 2 pages in Andy + 2 pages in Duke 
   - 1 publication on LuxembourgOfficial.com
   - 1 digital link on Andy and Duke 
   - 1 digital push (120k+ emails) / 1 Press release 
   - 1 chapter in the book Decision Makers Luxembourg
• Networking 
   - 1 ticket for the CEO White Night
   - �1 ticket for the LuxembourgOfficial Top150 
• Training
   - �1 training: Boost your growth with LinkedIn or Sales or 

Public speaking Live+Online

   OPEN BAR VIDEO
• SAME AS ALL INCLUSIVE
+
• �Unlimited video recordings with your 360Box

• Your 360Box 
   - �Activation (set-up and installation at your offices, 

“ready to use”)
   - �Hardware
   - �Software
   - �Training: Filming, editing, lipsync, chroma key, PIP
   - �Support
   - �Graphic design: virtual studio background, jingle, intro 

and outro, animated logo, and lower thirds
	 - Based on a 2-year contract

0,79k

3k

1.9K

4.5k

Price/Month

Price/Month

Price/Month

Price/Month

«Tailor-made»: contact us for a custom partnership: contact@360crossmedia.com

360ALLINCLUSIVE PARTNERSHIPS
«Get the support of 360 for the price of a junior»

DIGITAL FUNDAMENTAL ALL INCLUSIVE OPEN BAR VIDEO

CO
N

SU
LT

IN
G Lead generation strategies 

WhatsApp Hotline 
Event consulting 
Marketing ideas 
Project & Event Management

 • ��A Strategic  
planning

• ��A Strategic  
planning

• ��Follow-up: 2 
meetings per 
year

• ��A Strategic  
planning

• ��Follow-up: 2 
meetings per 
year

• ��Video training

CO
N

TE
N

T

1 video in the 360 studio 
+ 1 article (Digital native)  x2 x12

x12
+ unlimited 

videos with your 
360Box

1 article (Based on a questionnaire)  x2 x6 x6

1 photoshoot   x2 x2

2-pages article in Andy   x2 x2

2-pages article in Duke   x2 x2

1 chapter in the book Decision Makers Luxembourg    

D
IS

TR
IB

U
TI

O
N 1 digital publication LuxembourgOfficial.com + Andy + Duke  x2 x4 x4

1 press release    

1 digital push (120k emails)  x2 x6 x6

www.DecisionMakersLuxembourg.com  2 pages 4 pages 4 pages

N
ET

W
O

RK
IN

G
 

1 ticket for the CEO White night   x2 x2

1 ticket for the  
LuxembourgOfficial Top150   x2 x2

TR
A

IN
IN

G
*

CO
A

CH
IN

G Training in your company
Linkedin, Public speaking, Sales, 
Company’s DNA, HR modules, etc

  x2/an x2/an

WhatsApp hotline + coaching    

*360Crossmedia is a lifelong training center (N°00127360/4) which allows you to receive subsidies.
*All content provide by 360 is delivered right free for maximum distribution
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Our system allows you to maximise your R.O.I. through a powerful distribution strategy.
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PricingDISTRIBUTING YOUR MESSAGE 

Landing your message has never been
so impactful

Mediakit Andy/Duke : www.360Crossmedia.com/mediakitandyduke
Photo galleries: www.360Crossmedia.com/galleries 
Andy à Luxembourg: www.Andyaluxembourg.com

Duke : www.Duke.lu

Examples

DISTRIBUTION

Andy à Luxembourg
Print: 5.000 
Digital: 254.618  
Downloads: 41.629 
Language: French 

Duke
Print: 3.500 
Digital: 392.731 
Downloads: 127.482 
Language: English

Linkedin Performance 
15,175 769 views

2-PAGE ARTICLE ADS4-PAGE ARTICLE

L’AVENIR
MARC GIORGETTI

BUSINESS

LUC FRIEDEN AVAIT FAIT DE LA RÉSOLUTION DE LA CRISE IMMOBILIÈRE 
LUXEMBOURGEOISE SA PRIORITÉ EN 2024. PLUSIEURS MEETINGS PLUS TARD, 
LE PROBLÈME RESTE INTACT, LÉGÈREMENT ADOUCI PAR LA BAISSE DES TAUX. 
UNE INTERVIEW DE MARC GIORGETTI.
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EN CHANTIER

ANDY A LUXEMBOURG #38 #38 ANDY A LUXEMBOURG44 45

 www.andyaluxembourg.com/marcgiorgetti.
Retrouvez l'interview online

ANDY A LUXEMBOURG #38 #38 ANDY A LUXEMBOURG46 47

passées essentiellement à produire 
des lois et des règlements. 
Nous profitons tous de la qualité 
de vie exceptionnelle offerte par 
le Luxembourg : les infrastructures 
scolaires, culturelles, sportives… la 
protection sociale, les transports 
en commun gratuits. Parfois je suis 
étonné quand j’entends tellement 
de personnes qui rouspètent. Cela 
dit, pour le futur je suis optimiste 
car les politiques menées semblent 
aller dans la bonne direction. Ce qui 
manque parfois - en politique comme 
dans le monde des affaires - c’est 
une vision très claire et le courage 
nécessaire pour mener à bien les 
efforts ou réformes qui s’imposent. 
Les médias ont également leur rôle 
à jouer. 

simplifiées. Je pense que nous 
avons besoin de mesures d’urgence 
pour débloquer ces chantiers avec 
des autorisations rapides.
Ensuite, du côté des investisseurs, 

nous devons rendre l’immobilier 
à nouveau plus attractif. Si vous 
achetez, par exemple, une action 
Apple et que vous la gardez six 
mois, vous ne payez pas de taxes 
sur la plus-value. Le Luxembourg 
doit innover dans ce domaine pour 
stimuler les investissements, dans 
le même esprit que la loi Rau à 
l’époque.

QUELS RISQUES IDENTIFIEZ-
VOUS SI LA SITUATION DURE ?
Nous devrions obtenir un petit 
rebond avec la baisse des taux 
d’intérêt, mais d’une manière 
générale, je pense que nous 
devons réaliser que des réformes 
s’imposent pour nous adapter 
aux nouveaux modes de vie. En 

2025, à Luxembourg-ville, 50% 
des gens occupent seuls un 
logement. 25% habitent à deux 
et 25% sont plus de deux. Or les 
réglementations actuelles visent 
toujours des logements de 80-90 
m2 en moyenne par lotissement. 
Par exemple, si vous voulez faire 
un studio de 40 m2, vous devez 
compenser avec un appartement 
de 140 m2. La réalité du marché, 
c’est que les employés des BIG4, de 
Ferrero ou d’Amazon cherchent des 
surfaces plus petites. Et évidemment, 
nous devons augmenter la densité 
comme nous avons déjà été 
autorisés à le faire dans le passé, 
dans les quartiers où cela pourrait 
être permis de le faire (proche des 
axes routiers). 

Le principal risque, c’est de rater 
la reprise ! Nous avons déjà perdu 
10.000 des 60.000 employés du 
secteur du bâtiment en 3 ans. Quand 
le marché va reprendre, nous aurons 
du mal à retrouver rapidement la 
main-d’œuvre nécessaire.

COMMENT IMAGINEZ-VOUS 
LE LUXEMBOURG DANS UNE 
GÉNÉRATION ?
Pour savoir comment sera le 
Luxembourg, nous devons 
imaginer à quoi ressemblera 
l’Europe. Comment va-t-on unir 
450 millions d’habitants dans le 
contexte économique et politique 
actuel ? Redynamiser l’économie 
européenne représente un grand 
défi après plusieurs décennies 

COMMENT ANALYSEZ-VOUS 
LA SITUATION ACTUELLE ?
J’observe avec la perspective 
d’un entrepreneur de troisième 
génération. Pour mémoire, mon 
arrière-grand-oncle, Achille, a fait 
venir mon grand-père, Eustache, 
pour construire le bâtiment de 
l’Arbed, aujourd’hui occupé par la 
Spuerkeess, au 19, avenue de la 
Liberté. La situation actuelle est très 
complexe.
D’un côté, beaucoup de travaux 
d’infrastructure sont en cours – des 
hôpitaux, des voies ferroviaires, de 
grands bâtiments –, ce qui peut 
donner l’impression que tout va 
encore assez bien.
Mais du côté de la construction de 
logements, notre pays devrait livrer 
5 000 unités par an – 6 400 selon la 
Fondation IDEA – or nous sommes 
actuellement sur une tendance 
qui tourne autour de 500. Chaque 
année, l’écart se creuse entre les 
besoins du pays et la réalité des 
chantiers. Gardez à l’esprit qu’une 
construction qui démarre maintenant 
sera livrée seulement en 2027.
Cela représente un problème majeur 
pour la croissance du Luxembourg, 
le logement des salariés, les 
systèmes de sécurité sociale et 
les retraites. Un sujet de grande 
actualité en ce moment...

QUELLES SOLUTIONS IDENTIFIEZ-
VOUS ?
Cela ne devrait vraiment pas être 
pas compliqué : Si vous regardez les 
terrains de l’Etat, des communes, 
du Fonds du Kirchberg, du Fonds 
Belval ou les anciennes usines, vous 
découvrez 3 millions de mètres 
carrés où nous pourrions rapidement 
construire avec des procédures 

BUSINESS

LE LUXEMBOURG DOIT 
INNOVER DANS LE MÊME ESPRIT 
QUE LA LOI RAU À L’ÉPOQUE, 
PAR EXEMPLE.”

LE PRINCIPAL 
RISQUE EST DE RATER 
LA REPRISE.”
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Path to Success
LOÏC LE FOLL, MEMBER OF EXECUTIVE COMMITTEE OF AG2R LA MONDIALE 
GROUP IN CHARGE OF WEALTH INSURANCE AND CEO OF LA MONDIALE 
EUROPARTNER, DISCUSSES AG2R LA MONDIALE’S SUCCESS IN 2024, 
HIGHLIGHTING STRONG GROWTH, DIGITAL TRANSFORMATION, AND 
CUSTOMER-CENTRIC STRATEGIES THAT REINFORCE ITS LEADERSHIP IN THE 
WEALTH INSURANCE MARKET. INTERVIEW.

LOÏC LE FOLL
La Mondiale Europartner

MORE INFORMATION 
www.duke.lu/lamondiale2025

How did AG2R La Mondiale Epargne Patrimoniale 
perform in 2024?
In 2024, AG2R LA MONDIALE Epargne Patrimoniale saw 
remarkable success, with both La Mondiale Europartner 
and La Mondiale Partenaire achieving a growth rate of 
around 40%. Despite challenging market conditions and 
intense competition, our adaptive strategy allowed us to 
stay ahead. We prioritized the needs of our clients and 
continuously evolved our offerings, maintaining a strong 
client-first approach. Our success can also be attributed 
to a focus on innovation, ensuring our products and 
services were relevant to the changing demands of the 
market. As a result, we strengthened our leadership 
position in both the French and Italian markets, reinforcing 
our commitment to long-term growth and customer 
satisfaction. Looking ahead, we are well-positioned for 
continued success, focusing on further diversifying our 
solutions and reinforcing our reputation as a trusted 
wealth management partner.
 
How did La Mondiale Europartner address market 
challenges in 2024?
La Mondiale Europartner has adapted to the evolving 
market challenges by embracing innovation and focusing 
on digital transformation. We invested significantly in new 
technologies a few years ago to streamline operations, 
enhance efficiency and deliver an improved client 
experience. These technological advancements have 
positioned us well to meet customer expectations for 
personalized and responsive services. We’ve also started 

to integrate Artificial Intelligence into key aspects of our 
business operations, allowing us to offer more tailored 
solutions and better anticipate client needs. Furthermore, 
our commitment to continuous improvement ensures we 
remain competitive and resilient, even amidst an 
increasingly complex financial landscape. With a strong 
foundation in place, we are prepared to continue driving 
growth and innovation while maintaining a focus on 
delivering lasting value to our clients.
 
What makes AG2R LA MONDIALE stand out in the 
wealth insurance market?
AG2R LA MONDIALE stands out in the wealth insurance 
market for several reasons. We offer a diverse range of 
products, covering several markets with a wide range of 
financial offers including our well-regarded capital-
guaranteed Euros fund, providing clients with a safe and 
secure investment option. In addition, our financial stability 
plays a crucial role in distinguishing us from competitors. 
Our “A stable” rating from Standard & Poor’s highlights our 
solid capital position and exceptional liquidity, allowing us 
to give our clients some comfort in a very volatile 
environment. Furthermore, our commitment to customer-
centric strategies is a key differentiator. By prioritizing the 
unique needs of each client, we ensure that our solutions 
are tailored to help them achieve their long-term financial 
goals. This dedication to understanding and serving our 
clients, combined with our strong financial standing, has 
helped build lasting trust and strengthen our position as a 
leader in the wealth insurance sector.

“In 2024,  
AG2R LA MONDIALE  

Epargne Patrimoniale 
saw remarkable 

success.”
LOÏC LE FOLL,  

LA MONDIALE EUROPARTNER

#36 ANDY A LUXEMBOURG7

68.  Benoit Mayolini (i-Hub) : Mutualisation 
KYC et Innovation Regtech

 SUCCESS STORY
70.  Marc Giorgetti (Félix Giorgetti S.À R.L.) : 

Construire le Luxembourg, 
4e génération

 DOSSIER SPÉCIAL A.I.
73.  I.A. 2025 : Prochaine étape ?
74.  Supercycle de l’IA : Les tensions 

mondiales entravent son essor
75.  Michael Hofmann (APDL) : Le rôle 

crucial de l’APDL à l’ère de l’IA
76.  Jensen Huang et NVIDIA : Imaginer l'I.A.
78.  Assaad Moawad (DataThings) :  

Explorer l'impact de l'IA avec GreyCat 
et Alva

80.  Thomas Ribarits (BEI) : L’IA au service 
du directeur financier : une nouvelle 
ère de leadership stratégique

82.  Alexander Odenthal, Herwig 
Temmerman, Hector Dumas 
(BearingPoint) : Planification 
de la liquidité : exploiter le plein 
potentiel de l’IA

 LUXEMBOURG OFFICIAL

 TOP 150
88.  Méthodologie
89.  Sources
100.  Résultats

 LIFESTYLE
120.  Pierre Thomas (Eurocom) : Investir 

en Equity aux États-Unis
122.  Marco Boly (Inspection du travail et 
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Chères Lectrices, Chers Lecteurs,
Nous sommes enchantés de vous présenter 
ce numéro placé sous le signe de l'innovation 
et de la croissance.

2025 représente une année charnière pour 
préparer un avenir prospère au Luxembourg.

Notre pays dispose des ressources 
nécessaires pour relever les défis de notre 
Époque mais il doit améliorer sa gouvernance 
et son “accountability”.

Nous espérons que ces interviews 
contribueront à inspirer des initiatives 
productives !

Vincianne  
Masson

ÉDITO

Founding Member
Promoting Luxemburg
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VP Fund Solutions (Luxembourg) SA 
2, rue Edward Steichen · L-2540 Luxembourg
T +352 404 770-297 · fundclients-lux@vpbank.com 
www.vpfundsolutions.com

Greater risks are only rarely  
rewarded with better prospects.
Astute analysis and the prudent balancing of risk versus returns are investing essentials. 
Because only investors who recognise economic and market asymmetries are able to  
exploit the right risks. vpbank.com/research

VPBank_Ins_DUKE22Magazin_200x280mm.indd   1VPBank_Ins_DUKE22Magazin_200x280mm.indd   1 03.04.2024   16:19:3003.04.2024   16:19:30

3-MONTH 
CAMPAIGN 

in French or english

 1 interview (Rightsfree text)
+ 1 photoshoot (12 rightsfree photos)
+ 2-page layout in Andy or Duke
+ 1 online link (Andy or Duke)
+ 10 paper copies of the magazine
+ 1 Video interview

Price: 5.96k€

6-MONTH 
CAMPAIGN 

in French and english

Same as « 3 month campaign »
+ 1 translation
+ 2-page layout in a second magazine
+ 1 additional online link (Andy or Duke)
+ 10 paper copies of the magazine
+ Digital push

Price: 8.92k€

1-YEAR 
CAMPAIGN

A full media planning 
in 2 languages

Same as « 6-month campaign »
+ 2 additional interviews 
+ 1 additional photoshoot
+ 4 page layout in two additional magazines
+ 3 additional online links (Andy, Duke, L.O.)
+ 10 paper copies of all magazines
+ 1 Video interview (Free)
+ Digital push

Price: 14k€

> OPTIONS

> Video interview 2k

> 4-page print (200 copies) 1k

> 4-page supplement 2k

> Full page ad 3.96k

> Panoramic ad 6k

> C2-C3 full page ad 6k

> C4 full page ad 7.5k

> Picture report 1.5k

> Newsletter push (120k+ connections) 1k

> Lipsync 1k/Language

Andy à Luxembourg and Duke have been created to deliver 
high quality content and guaranteed distribution. 

4k€
discount

SAVE
10k€



Mediakit: 
www.360crossmedia.com/mediakitluxembourgofficial

Mediakit: 
www.360Crossmedia.com/mediakitdecisionmakers

DECISION
MAKERS
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Luxembourg Official is
OUR DIGITAL PUBLICATION

The annual Luxembourg
business directory

LUXEMBOURG OFFICIAL

WHAT ARE YOUR 
PRIORITIES AS A 
MINISTER IN THESE TWO 
MINISTRIES?
Both education and housing are cru-
cial for the future of our country. We 
must prepare young people for their 
future and develop our society and 
economy. We also need housing, 
particularly affordable housing. I 
have been working on diversifying 
the educational programs to adapt 
our school system to the diver-
sity and growth of our population. 
Housing availability has stalled 
because of demographic growth and 
the slow authorization processes. It’s 
a priority not only for the Ministry 
of Housing and Spatial planning but 
for the entire government to build 
more, to build faster. Historically we 

have always had the ability to react, 
to be responsive to problems, and we 
need to regain that ability, especially 
for housing creation.

CAN INTERNATIONAL 
EDUCATION 
ALSO PROMOTE 
LUXEMBOURGISH?
The Luxembourgish language is 
part of our identity. It is important 
for families moving to Luxembourg 
that their children learn our coun-
try’s language. But there is a very 
international, multicultural third of 
the population represented by more 
than a hundred different languages 
or nationalities. We met this chal-
lenge by starting the launch of 
public international schools. In 
these, the teachers are civil serv-

ants or state employees, just like 
in all other schools. To diversify 
our school courses and adapt them 
to the needs of the population, we 
based this on the European school 
system. European schools were 
created to ensure the education 
of children from different back-
grounds, and different mother 
tongues, in a single school and 
educate them together.

WHAT CONDITIONS 
ARE REQUIRED FOR 
THE STRESS IN THE 
HOUSING MARKET TO BE 
ADDRESSED?
Because housing is a priority, it 
requires the support of all minis-
tries. It also demands partnerships 
with municipalities. The ambition 

to build more and much faster 
requires accelerating authorization 
procedures to be more responsive 
to market demand. The idea is to 
bring together all the stakeholders 
to find out why things are blocked 
and how to speed up the processes. 
Those impacted by the lack of 
affordable housing need to be pro-
tected by state intervention. We 
support public developers, munic-
ipalities, volunteer sector agencies, 
and charitable sectors to build and 

manage affordable housing. But we 
should increase the involvement of 
the private sector and private devel-
opers.

Claude Meisch is the minister responsible for two of 
the government’s priorities: Education and Housing and 
Spatial planning. He plans to diversify school programs 
to adapt them to the needs of Luxembourg’s diverse 
population. He also proposes bringing together all the 
involved stakeholders to accelerate the authorization of 
housing to make it more responsive to market demand.

Claude Meisch, Ministry of Education and Housing and Spatial Planning

Luxembourg’s Building 
Blocks for a Better Future

2.6%
expected inflation 2024.

2.0%
GDP growth forcast 2024.

5.6%
unemployment rate May 2024.

$5421bn
of Asset Under Management 2024

All the news that’s fit to browse - June 2024

(source: Statec) (source: Statec) source: ALFI (source: ADEM)

Entrepreneur Art Yukhin, CEO of Artec3D, 
discusses the rapid success of his 3D 
scanner startup and his decision to locate 
in Luxembourg. He explains the wide 
range of sectors in which the scanners 
can be used and how artificial intelligence 
is adding to their functionality, particularly 
in the construction and medical fields.

Can you explain how Artec3D 
began?
Artec3D invented the concept of the hand-
held scanner that builds a digital twin with 
a portable device. In 2009 we were a small 
startup. Even though we were not even a 
software startup, but a hardware startup, 
we achieved profitability in our first year. 
More than 50% of our sales were in Japan, 
Asia, and Europe. As we weren’t tied to 
any investors in Silicon Valley, we decided 
to open our office in Europe. But for start-
ups in particular, the question is where to 
expand in Europe. Luxembourg was a great 
choice because it’s multicultural. Here in 
Luxembourg, you hire one support engi-
neer, and he speaks five languages. Most 

importantly, Luxembourg is positively 
accepted by all neighboring countries and 
in Asia.

Can you describe how 3D 
scanners are used?
We have brought many people to 
Luxembourg. Out of these 200 people, at 
least half are engineers. Artec3D’s skill set 
includes PhDs, AI specialists, mathemati-
cians, and engineers in optics, mechanics, 
and electronics. Using the best machinery 
for the most complicated and superior elec-
tronics Artec3D produces all its electronics 
here in Luxembourg: We do not outsource 
it. The purpose of integrating these skills 
and superior electronics is to meet the chal-
lenge of making 3D scanning easy without 
needing extensive training. For example, 
a junior policeman can use 3D scanning 
to build a digital twin of a crime scene 
quickly before evidence gets contami-
nated. In many industries, digital twins 
are a big part of digital transformation. In 
infrastructure, for example, digital twins 
help in refabrication, custom insulation, 

and more. Artec3D’s scanners are used in 
car manufacturing, aerospace, furniture 
making, the food industry, fashion, and 
other sectors They reduce costs and aid 
digital transformation.

How does artificial intelligence 
add to what your products can 
do?
Applying AI to 3D signals and geometry is 
our expertise. We fuse data from detailed 
and long-range scanners which is a big 
mathematical challenge. In construction, 
our scanners provide sub-millimeter pre-
cision. AI interprets the data to ensure the 
construction matches the design. This helps 
to reduce over-budgeting. In medical fields, 
our scanners help create perfect prostheses 
and assistive devices, significantly improv-
ing people’s lives. For example, in Rwanda, 
volunteers use our scanners to create pros-
theses for children, which fit perfectly and 
improve their quality of life. This process 
is efficient and user-friendly, even in remote 
locations without power generators.

Artyon Yukhin, Artec3D

A Vision of the Future in 3D

“Here in Luxembourg, 
you hire one support 
engineer, and he speaks 
five languages”
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 “It’s a priority not only for the 
Ministry of Housing and Spatial 
planning but for the entire 
government to build more, to 
build faster”
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MY FAVOURITE

Cities: Marrakesh, Barcelona

Restaurants: Out of the Blue – Dingle Ireland, Ma Langue Sourit  
Luxembourg

Places: Nantucket Island (USA), Banna Beach (Ireland), Alps

Books: Crime & Punishment, Of Mice and Men, Dune

Music: Dermot Kennedy, Luke Kelly, Hozier, Dolly Parton

Artist: Van Gogh & Dali

Birthday: November 1977

Place of birth: Ireland 

Nationality: Irish

Children: One, a 14 year old boy

Languages: English, French 

Hobbies: Sports, Literature, Innovation, Politics

DENIS
HARTY 

COMPANY
Waystone Management Company

POSITION
Waystone Country Head – Continental Europe

AWARDS
Best ManCo Solution - Hedge Week 2022
Best UCITS Platform - Hedge Week 2022

www.decisionmakersluxembourg.com/denisharty

“OUR SUCCESS IS BUILT UPON THE 
SKILLS, EXPERTISE AND DEDICATION 
OF OUR EMPLOYEES.” 
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DENIS
HARTY 
Waystone Management Company
A BEACON IN FUND 
GOVERNANCE & 
ADMINISTRATION

WAYSTONE IS A LEADING 
FINANCIAL SERVICES PROVIDER, 
IN LUXEMBOURG WE 
PRINCIPALLY PROVIDE THIRD 
PARTY MANCO SERVICES AND 
ALTERNATIVE ADMINISTRATION, 
BUT IN ADDITION TO THOSE 
CORE SERVICES WE HAVE A 
COMPREHENSIVE RANGE OF 
SUPPLEMENTARY OFFERINGS 
INCLUDING CO SEC, RC, 
DIRECTORSHIP SERVICES, 
REGULATORY REPORTING AND 
MUCH MORE. 

What is the Business 
Development focus 
for Waystone in 
Luxembourg?
Waystone's business in Luxem-
bourg is experiencing signifi-
cant growth and development, 
indeed our Manco AUMs have 
grown by almost 80% since the 
beginning of 2023, our Admin 
business is also experienc-
ing significant and consistent 
growth, driven by a commit-
ment to innovation, client-
centric solutions, and a deep 
understanding of the evolving 
regulatory landscape. As a 
trusted partner to the financial 
services sector, Waystone 
continues to expand its service 
offerings, enhance operational 
capabilities, and strengthen its 
presence in the Luxembourg 
market. Client needs are evolv-
ing towards greater transpar-
ency, efficiency, and sustain-
ability in the financial services 
industry. Clients are seeking 
tailored solutions that address 
their specific requirements, 
we continue to see significant 

growth in Alternative 
Investment Funds, which 
account for approximately 
70% of our launches in 
2024. Speed to market and 
product flexibility being at 
the heart of client needs.

Emerging Trends 
Shaping the Future 
One key trend that we see 
emerging and shaping the 
future of our business is 
the increasing focus on 
technology and digital 
transformation. In the next 
five years, technology will 
play a pivotal role in driving 
operational efficiency, en-
hancing client experiences, 
and enabling data-driven 
decision-making. Embrac-
ing digital innovation, auto-
mation, and analytics will 
be essential for staying 
competitive and meet-
ing the evolving needs 
of our clients in a rapidly 
changing environment. 
Waystone has a detailed 
technology enablement 
roadmap, which provides 
an exciting glimpse into 
the “future state” client 
experience and reflects 
significant investment in 
a toolset that ranges from 
fully digitized workflows 
to Generative AI solutions.

Future Plans for 
Waystone
Looking ahead, Waystone's 
future plans involve 
further expanding its 
presence in Luxembourg 
and globally, strengthening 
its service offerings, and 
deepening client relation-
ships. Luxembourg is a piv-
otal market for Waystone 
and one in which we will 
continue our significant 
growth trajectory, leverag-
ing our expertise and mar-
ket knowledge to deliver 
value-added solutions 
to clients. Globally, the 
company plans to enhance 
its international footprint, 
explore new markets, 
and innovate in response 
to industry trends and 
client demands. By stay-
ing agile, proactive, and 
client-focused, Waystone 
is poised for continued 
success and leadership 
in the financial services 
industry. Waystone has 
built its exceptional brand 
recognition and loyalty by 
placing the client at the 
heart of what we do, that 
is our continued commit-
ment to our clients and to 
the market.  

BRONZE PACKAGE GOLD PACKAGE

> OPTIONS: > 1 newsletter push (120k+ emails) 1k	 > Printed copies 1.5k

SILVER PACKAGE

 Content sent by you, 
respecting our
format & rules

1k

 1 interview (Questionnaire) 
+ 1 photoshoot 
+ 1 digital link

+ 1 digital push

2k

1 interview (1to1) 
+ 1 photoshoot 

+ 1 video interview 
+ 1 digital link

+ 1 digital push

3.5k

Face-to-face studio setup

GOLD PACKAGESILVER PACKAGE

 1 interview (Questionnaire) 
+ 1 photoshoot 
+ 1 digital link 

+ 2-page in the book 
+ 10 books

2.88k

1 interview (1to1) + 1 photoshoot 
+ 1 video interview 

+ 1 digital link 
+ 4-page in the book + 10 books 

+ 1 newsletter push (120k+ emails) 

3.88k

This yearly publication is presenting Luxembourg’s decision 
makers with great articles, videos and favourite locations, 
books, etc. A real ice breaker.

LuxembourgOfficial is our digital native magazine, with 
weekly interviews and videos of politicians, decision makers 
and entrepreneurs. All our clients receive a personal link 
www.luxembourgofficial.com/firstname-lastname which is 
optimized for maximum impact on all social platforms.

Decision Makers
Print: 5.000 
Digital: 283.329 
Downloads: 127.612
Language: English

LuxembourgOfficial
Print: 0 
Digital: 412.796  
Downloads: 94.391 
Language: English and French



Event page:
www.360Crossmedia.com/top150 

Event page:
www.luxembourgOfficial.com/CEOwhitenight

It brings 200 top decision makers together in a summer 
atmosphere enhanced by the bright dresscode. 

We invite CEOs from the financial industry, but also the Tech 
world, Industry, Commerce and entrepreneurs. 

The book “Decision makers” is always launched at this 
occasion.

This event takes place 
every year This event takes place 

every year in July.  

Top 150CEO White night

in November at Cercle Municipal.

1716

This event’s ambition is to put the true heroes of the Luxembourg 
economy in the spotlight while bridging the political, public and 
private sectors «Think short path».
We establish 15 lists (Banking, Retail, Private Equity, etc) of 10 
leading firms by applying tangible criteria: assets, balance 
sheet, staff. Each list is published by alphabetical order.

This event is fully financed by 360Crossmedia, without any 
sponsor in order to guarantee its independence.

300 tickets are sold to individual participants and companies.



15More information: 
www.360-box.com

Contact us for a free demo or a custom analysis: 
studio@360Crossmedia.com

the mobile and 
automated video studio

Videos series 
& Corporate videos

e-AGM e-conference live-show Live stream 

SIMPLE

Anyone can 
produce videos 

and econferences

NO EDITING

Your videos are 
ready immediately

AUTOMATED

You can control 
everything 

with 6 buttons

Example of studio 
including 
a 360Box, 2 motorized 
cameras, 5 lights, 
4 professional microphones, 1 
Macbook and one prompter.

We set up a studio in your offices. 
Hardware, training, and maintenance 
included.
 Record as many videos as your want
 Boost your digital culture
 Launch you own e-learning platform with 
hundreds of videos

18

OUR STUDIO
In short
Equipment: Four Panasonic motorized cameras, 2 prompters, 
State of the art Sennheiser sound system.
3 modes
1. Green screen + virtual studio. 2.Custom physical background 
3. Podcast mode.
Versatility
Suitable for short interviews, long format, live streaming, 
remote speakers and e-learning recordings. (Up to 80 videos 
per day)

IN OUR studio OR IN your event

OPTIONS INTERVIEW  
4 RUE DE L’EAU WEB TV PILOT EVENT LIVE SHOW
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• Logo animation
• Infographic
• Lower third
• Virtual studio background 

LuxembourgOfficial  
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• In our Studio   
• Live-Show   
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N
 

• LuxembourgOfficial   

TOTAL 2k 5k 7.5k

In your company from 45€/day

19
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PricingCRAFTING YOUR MESSAGE

A powerful message generates 
emotions, is easy to understand, 
remember and share

Why is the message so important?
Internally, it allows you to create a tangible corporate 
culture, attract and retain the best talents of the 
market and align all employees through a clear vision 
for the future.

Externally, solid messages are building your brand, 
generating leads and boosting your growth.

All prices excluding taxes.
* these items can be financed by ads sold to your providers.

Content bricks

Interview You fill a questionnaire in 20 minutes. 
We deliver a great text in 24 hours. 0.8k€

1to1 interview Answer our questions face to face in 40 minutes 
and receive the final text in 24 hours. 0.9k€

Video studio interview Visit our studio and answer our 3 questions. 
(1 hour, up to 5 takes, prompter included.) 2k€*

Traduction 0,15€/word

Video interview Our video crew will interview you in your 
company. 3k€*

Article You fill a questionnaire in 20 minutes and we 
deliver a great text in 24 hours. 0.8k€

Infographics Give us numbers , we make them look good. 0.1k€/hour

Photoshoot 1 hour. 12 rights-free pictures delivered. 0.8k€

1 day photoshoot (Portraits) Offer a professional portrait to your employees. Up 
to 100 photos included. 2.8k€

1 day photoshoot (Event) 2k€

Design sprints

Whitepaper
A 3-hour brainstorm followed by the delivery 
of a 12-page document: analysis, interview, 
infographics, conclusion, etc 

7.5k€*

Your corporate magazine 5 articles over 28-page, photos and layout 
included. From 7.5k€*

e-magazine A digital magazine where you can share your 
articles in a powerful way. From 3.5k€*

More support

Consulting mission We love to solve complex challenges. Share them 
with us and we will propose solutions. From 1.5k€

Training

“Scripting: the power of words” (FR/UK) OR 
“No bullshit public speaking” (FR/UK) delivered 
in your company. 5 hours of preparation, 3-hour  
360Masterclass in your company and 5 hours of 
follow up.

3.5k€

e-training Online videos. From 0.25k€/person

Press release Preparation of the press release and distribution 
to 10 targeted outlets. 1.5k€



How does it work ? 
Each 360 Workshop lasts 3 hours and 
concludes with a tangible document that 
all your colleagues can access. 
You build a tangible corporate culture, 
one module at a time.

All modules include the preparation, the 3-hour workshop, up to 5 hours of follow-up and the tangible document.
Price: 3.5k€

C-SUITE HR-SUITE

Most popular modules

Several modules are available on our e-learning platform
www.360Masterclass.com

22

TRAINING CENTRE 
360DigitalHeroes 
is our authorized 

Lifelong training center 
(N°00127360/4) which 

allows your company to 
include our modules in 

your HR programmes and 
receive subsidies.

 Linkedin: Boost your Growth with Linkedin
 Public speaking: No nonsense public speaking	
 Media planning: A 365-day communication plan in 3 hours
 Influencers’ academy: Leverage the power of social networks
 Leadership & Sales: Company’s compass

 Benefits brochure
 Pitch deck 
 Onboarding accelerator 
 Employee’s scorecard
 Well-being academy
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EVENTS

YOUR EVENT
COVERAGE

Livestream your videos 
on any platform

From 3k€

Recording and live 
shows

From 3k€

LIVE SHOW

Your guests leave with 
a framed photo.
Including 50 frames

From 2k€

PHOTO PRINT

75 rights-free pictures 
delivered per hour

From 0.8k€

PHOTO COVERAGE

Great portraits of your 
guests

From 1.5k€

PHOTO STUDIO

If your venue’s technology is too complex, we 
can bypass it with our 360Bubble system.

We bring our cameras, microphones, amplifiers 
and mixer.

From 4.5k€

NEW!: THE 360BUBBLE

Record up to 25 
interviews per hour

From 2k€

A 90-second video 
wrap-up of your event 

VIDEO COVERAGE

From 1.5k€

VIDEO STUDIO

VR, video studio, golf 
simulator, magician...

From 1.5k€

Moderation and 
preparation included

From 2k€

MODERATORANIMATION

Invitations, video 
teaser, banners, etc 

EVENT BRANDING

From 1.5k€



january junefebruary julymarch septemberapril octobermay november december

A 365 day plan in 3 hours
Communicate for free (3h)

ESG
Fonds / Private Equity
Cybersecurity
Real estate (Promotion)
Wellness/Stress management

Digitalization
Corporate services
Local brands/Heroes
AML
Watches

No nonsense 
Public speaking

Wealth Management / Banking
Real Estate (Construction)
HR Working in Luxembourg
Architecture
Tourism

Top150
Start-ups
HR Workspace
Risk
Winners & losers

Regulation
HR Recruitement
Trends  2026
Innovation/Tech
Cars

Boost your growth 
with Linkedin

Metaverse/Crypto/Blockchain
Assurances
Management companies
VCs
Art

Luxembourg business heroes
HR Education
Front office
Women in finance
Golf

HR Motivate
Compliance
Data
Politics
International trade champions

CEO White night LuxembourgOfficial 150
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T HE  T H O U G H T  L E A D E R S HIP  FA C T O R Y

15 eurosDUKE

RENÉ BELTJENS 
Alter Domus

A Unicorn Built on Focus and Vision

SANDRINE DE VUYST 
(BANQUE RAIFFEISEN): 

Evolving to Meet Client 
Needs in a Digital and 

Sustainable World

PIERRE GRAMEGNA
(European Stability 

Mechanism): 
A Safety Net for

The Eurozone

LEON GLODEN
 (Minister for Home 

Affairs): 
Léon Gloden and

The Security 
Conundrums

12 euros

#38

NAME :
PM INTERNATIONAL
JEREMY ALBRECHT (UNIVERSAL 
INVESTMENT GROUP) :
RELIABLE SOLUTIONS IN 
UNCERTAIN TIMES
NAME :
GIORGETTI

LUXEMBOURG 
EN TRANSITION

By
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T HE  T H O U G H T  L E A D E R S HIP  FA C T O R Y

15 euros

CARLOS ALBERTO 
MORALES AND 

ALESSANDRO D’ERCOLE 
(ADEPA):

Defining the Future of 
Asset Servicing 

BENJAMIN COLLETTE 
AND BASTIEN COLLETTE 

(PALANA GROUP): 
Relieving the headaches 

of the European asset 
management industry

MARIE-HÉLÈNE  
MASSARD 

(FOYER GROUP): 
Balancing tradition and 
innovation in insurance

DUKE

LUC
FRIEDEN

(Prime Minister)

The quest for a growth consensus

CARLOS ALBERTO MORALES 
ET ALESSANDRO D'ERCOLE (ADEPA) :
FAÇONNER L’AVENIR 
DE L’ASSET SERVICING

12 euros

#37

LUXEMBOURG OFFICIAL TOP150 :
LES RÉSULTATS
MAX HAHN :
UN LUXEMBOURG INCLUSIF 
ET SOLIDAIRE
MUHAMMAD HOSSEN :
TRAVAILLER EN RÉSEAU 
POUR RÉUSSIR

LUXEMBOURG 
RESPONSABLE

By

Timeline

360
Masterclass

360
Masterclass

360
Masterclass
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YOUR FULL SERVICE
GROWTH AGENCY!

publications

Andy: Business
magazine in French

Interview: Anywhere in 
the world

Websites: Simple 
website in 1 day

Duke: Business magazine 
in English

E-conferences/Live 
streams: For all budgets

Pitch deck: 10 slides 
in 3 hours

LuxembourgOffi cial: Our 
freemium publication

Decision Makers: The 
annual Luxembourg 
business directory

Studio in your company: 
from 35€/day

Corporate Videos: For 
companies of all sizes

Consulting: 50 modules 
delivered in 3 hours 

Brochure: Produced 
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Home 
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Learn more:
www.hal-privatbank.com/en

Hauck Aufhäuser Lampe – Asset Servicing

Asset managers, family offices, banks, insurance companies, 
pension funds or investment companies: As a leading service 
provider for liquid investment solutions, Hauck Aufhäuser Lampe 
Asset Servicing provides you with personal support in all 
administrative, operational and sales activities related to your 
individual fund product. In Luxembourg as well as in Germany. 
As a full-service provider with modular options.

We look forward to getting to know you.
  info@hal-privatbank.com
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12 euros

DIANA SENANAYAKE (IQ-EQ):
Luxembourg, the logical choice

TORSTEN RIES 
(VP FUND SOLUTIONS):
Giving a Small Country 
Global Reach

JEAN-PIERRE VERLAINE 
(ENGELWOOD):
Inspiring Alternative 
Performances

DUKE

PHILIPPE SEYLL
(Clearstream Fund Centre)

A new bank is born
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LUXEMBOURG OFFICIAL

WHAT ARE YOU 
PRIORITIES FOR THE 
UPCOMING ELECTION?
One of my main priorities will 
be to keep the social cohesion in 
Luxembourg. For that purpose we 
need to have a competitive econ-
omy with a sustainable and inclusive 
growth. In other words, an economy 
that creates good jobs, is sustaina-
ble and innovative. We need growth 
to keep our standard of living. A 
competitive economy will gener-
ate the necessary taxes which will 
allow us to finance a strong social 
agenda which makes sure that peo-
ple have enough purchasing power 
to live well. This requires that we 
focus social expenditures on those 
who need it most. It also requires 
us to reduce the tax burden that has 
increased substantially over the past 
years with an increase of the VAT 
and due to the inflation related tax 

increases. Next to strenghtening the 
purchasing power of the people, I 
will of course also make sure that 
our public infrastructure, in par-
ticular the health sector, will be able 
to react more quickly to the growth 
of the population. We need more 
investments and more private initia-
tive in the health sector. The housing 
problem which became much bigger 
over the past ten years requires mas-
sive structural reforms. We need to 
increase the offer by building more, 
higher and faster. The State needs 
to invest more in social housing and 
support the private investment.

WHICH ASPECTS OF 
THE ECONOMY NEED 
TO BE IMPROVED TO 
KEEP LUXEMBOURG 
COMPETITIVE?
We need to work on two main 
aspects: taxation and adminis-

trative hurdles. The tax rate for 
people and for companies must be 
such that people want to work in 
Luxembourg and companies want 
to invest here. As for administra-
tive hurdles, it has simply become 
too complicated for people who 
want to build houses or factories or 
expand their infrastructure to get 
decisions in a short period of time. 
Situations such as the one with the 
joghurt company are very bad for 
our country. We need to simplify 
the procedures and speed them up. 

WHICH OPPORTUNITY DO 
YOU IDENTIFY FOR THE 
FUTURE?
The ecological and digital trans-
formation. I want Luxembourg 
to be a leader in green finance, 
to have companies with the best 
eco-friendly technologies. The 
digitalisation also makes our life 

easier. This is a huge opportunity 
for our people in terms of jobs, 
investments and quality of life. We 

need a Marshall plan to support the 
dual transition and substantially 
increase renewable energies.

“One of my main priorities will be to keep  
the social cohesion in Luxembourg.“ says Luc Frieden,  
Head of CSV list (PPE), former minister.

Luc Frieden, Head of CSV list (PPE), former minister

For a competitive, 
sustainable and 
inclusive economy

3.6%
inflation for 2023.

4.9%
unemployment.

2.4% GDP 
growth forecast for 2023.

+215%
sustainable funds net assets  
in Luxembourg.

All the news that’s fit to browse - May 2023

(source: Statec) (source: ALFI) (source: gouvernement.lu ) (source: Statec)

We live in challenging times, but 
for Paulette Lenert, Luxembourg’s 
Deputy Prime Minister, that creates an 
opportunity to build a better future.

What are your priorities for the 
next elections?
One of my key priorities building up to 
the next election is social equity. This is a 
cross-cutting issue that must be respected 
in all policies. The aim is to create equal 
opportunities for everyone to find a job 
in Luxembourg. With a workforce drawn 
from a wide range of nationalities, the 
government has to support a diverse pop-
ulation with varying experiences and 
expectations. A resilient system that can 
bring everyone on board helps to make that 
society fairer and more prosperous. That 
means creating accessible services such as 
transport and healthcare, but it also means 
providing housing. A population that has 
grown by 25% over the past 10 years is put-
ting a strain on the country that has to be 
addressed. Prevention is better than a cure, 
and I believe that long term investments, 

planned and executed now, will pay off in 
the long term.

Which aspects of the economy 
need to be improved to keep 
Luxembourg competitive?
There are economic as well as social chal-
lenges facing Luxembourg. A supportive 
society needs a healthy economy to sup-
port it. Here, I see Luxembourg’s fate 
as tied to its regional partners, Europe 
needs to become more self-sufficient. 
Luxembourg must contribute and set an 
example and must not shirk its responsibil-
ities. This means establishing administra-
tive procedures that are easy to set up and 
flexible enough to move with the times, 
that support innovation and research. The 
global economy is going through two rad-
ical transformations at once, as a digital 
economy takes hold and we struggle to 
find ecologically sustainable ways of liv-
ing and working. With growing research 
resources, good data management infra-
structure, and space for innovation, I hope 
to make Luxembourg attractive for modern 

businesses. Here, my priorities go hand in 
hand. People are more likely to work in a 
country that’s supportive to live in, and 
their work will help finance that support-
ive society.

Which opportunity do you 
identify for the future?
The environmental transition is a reminder 
of the difficult times we live in, including 
economic uncertainty and social change. 
But this needn’t be a bad thing. Crises are 
opportunities to recognise strengths and 
weaknesses. For the country, we should 
not keep a low profile. Luxembourg knows 
how to stand up and be creative, fast and 
flexible. It’s that flexibility that I aim to tap 
into with my agenda for Luxembourg over 
the next few years. Social dialogue and 
consensus can help find solutions for dif-
ficult challenges. Luxembourg’s diversity, 
coupled with steady investment, can make 
the country into a centre for sustainable 
finance. And with that flexibility, the coun-
try can be the first on innovations, a small 
country making a big mark in the world.

Paulette Lenert, Luxembourg Government

Looking After Luxembourg’s Future

“Crises are opportunities 
to recognise strengths 
and weaknesses.”
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What we do

www.the-360group.com
www.360Crossmedia.com

360Group combines 
a communications agency 

specialising in "Design 
Sprints, an innovative 

training centre and a 
technology department, 
which has developed the 

www.360-box.com


